


Why Ambassadors?

• We heard from our partners that…

– Teens are most inclined to listen to their peers

– Real people are more credible than celebrities

– Our audience spends a lot of free time online



About the Ambassadors









Getting Started

1. Recruit Ambassadors

2. Determine program 
structure

– Compensation

– Expectations

3. Develop program assets

4. Get buy-in from 
Ambassadors

5. Begin program roll-out



Expectations

• Check the blog, Facebook and Twitter

• Respond to reader commentsDaily

• Make social media updates
Twice a 
Week

• Submit blog post

• Join conference call

Every Other 
Week

As Needed • Engage in promotion

• Join other campaign activities



Program Roll-Out



Lessons Learned

Trust Guidance Flexibility

Involvement Promotion Sustainability


