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Campaign Overview

• Context & History
• Key Messages
• Behavioral Changes
• Available Resources 
• Q & A



Lumina Foundation for Education

Indianapolis-based private, independent 
foundation that strives to help people
achieve their potential by expanding
access to and success in education

beyond high school



Lumina Foundation’s Big Goal

Increase the higher education attainment
rate of the United States to 

60 percent by the year 2025 –
representing an increase of 16 million

graduates above current levels of
production. 



National & International 
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Target Audience

Low-income, first-generation
8th -10th graders:

– Have high aspirations
– Do not have clear information 

on to how prepare for college
– Are not academically 

prepared
– Rely on themselves and 

friends 
– Often don’t have parents that 

push them to apply to or 
seriously consider college

– Are underrepresented on 
college campus



Campaign History

• KnowHow2GO is a public-awareness 
campaign designed to encourage students in 
grades 8-10 and their families to take the 
necessary steps toward college.

• Launched in January 2007 by Lumina 
Foundation for Education, American Council 
on Education and the Ad Council, 
KnowHow2GO is now active in more than 13 
states and regions.



Provide low-income students
and those who are the first in
their family to pursue higher
education, with the information and
resources they need to prepare for
college. 

Two-pronged Approach:
– Media messages to inspire
– Ground network to support

KnowHow2GO Campaign Goal



• Be a Pain
– Persistent, don’t give up

• Push Yourself
– Take the right classes

• Find the Right Fit
– Discover your passion, 

find the right school 

• Get Your Hands on 
Some Money
– Apply for financial aid

Clear Messages - 4 Steps



Watch and Listen

PSAs focus on:

• Step 1 “Be a pain”
– TV (English/Spanish)
– Radio

• “Dream” (English/Spanish)
• “Wanna Go” (English) 

• Step 2 “Push Yourself”
– TV (English/Spanish)
– Radio (English/Spanish)

http://knowhow2go.org/partners/playbook_psa_tv.php

http://knowhow2go.org/partners/playbook_psa_radio.php

http://knowhow2go.org/partners/playbook_psa_tv.php
http://knowhow2go.org/partners/playbook_psa_radio.php


Ground Network

• 13 state & regional coalitions offer on-the-
ground support to students

California, Connecticut, Illinois, Indiana, Iowa, Kentucky,
Montana, Nebraska, Ohio, Tampa Bay, Tennessee, 
Washington, Wisconsin



National Partners

More than 30 national partners
• Including professional associations, 

government agencies and national 
organizations that work directly with students



Interactive Web Site

- Information organized by grade level
- Interactive, fun approach
- Links to local resources 
- One-millionth visit in March 2009



Changing Behaviors

Benchmark survey shows:
- 35% of respondents are taking steps to 

college (26% 2007)
- 91% talking to an adult about college (80% 

2007)
- Of these, 69% say they’re talking about 

getting academically prepared (49% 2007)
- 69% of 10th & 11th grade respondents have 

taken Algebra II (51% 2007)



Get Your Hands on Some…Stuff
What’s In Stock? How Do I Get It? 
English & Spanish Brochures U.S. Department of Education

877-433-7827
http://edpubs.ed.gov/

Partner Helpline
888-716-6382
partnerhelp@KnowHow2GO.org

Partner Posters Ad Council
800-933-7727
http://psacentral.adcouncil.org/

http://edpubs.ed.gov/
mailto:partnerhelp@KnowHow2GO.org
http://psacentral.adcouncil.org/


Get Your Hands on Some…Stuff
What’s In Stock? How Do I Get It? Reprint it?

Postcards, T-Shirts, Silicone Bracelets, 
Book Covers

Partner Helpline
888-716-6382
partnerhelp@KnowHow2GO.org

mailto:partnerhelp@KnowHow2GO.org


Get Your Hands on Some…Stuff
What’s Out of Stock? How Do I Re-Print It?

Postcards, Bookmarks and Paper Airplane 
Flyers

Partner Helpline
888-716-6382
partnerhelp@KnowHow2GO.org

mailto:partnerhelp@KnowHow2GO.org


Step Three

• Call or E-mail the Partner Helpline
– Ask questions
– Get materials
– Keep us in the loop

Partner Helpline
888-716-6382

partnerhelp@KnowHow2GO.org

mailto:partnerhelp@KnowHow2GO.org


Ask Questions
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