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Interstate compact
Data and research services
Resource-sharing agreements
Cooperative programs



A Network of state representatives that 
use marketing and communications 
strategies to promote:
academic achievement
high school completion
student readiness for college and 
work.

www.goallianceonline.org



Social Marketing

Principles and techniques to influence a 
target audience to change behavior 
voluntarily for the benefit of individuals, 
groups, or society.

Source: Social Marketing: Improving the Quality of Life, by Philip Kotler, Ned Roberto, and Nancy 
Lee. Second edition, 2002. Sage Publications, Inc. 



Marketing strategies to 
encourage youth and adults to:

go further in school;
graduate from high school;
apply for financial aid
apply to college;
enroll in college; 
return to college

College Access Marketing



College Access Marketing 
Core Principles



Have a Big Picture

Have a single overarching goal
A campaign is policy, 
programs, and communications
Find your niche
Work together

Have a Big Picture



Receiver Channel Message Sender

College access marketing needs to 
be relentlessly audience-focused.
Start from the point of view of your 
target.

Look at everything from audience point 
of view

Know Your Audience

Sender Message Channel Receiver



Know Your Audience



Use Research
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Have a Clear Call to Action

Messages should include a call to 
action that is clear and realistic.
The action should be immediate
and measurable.





State Action Steps Clearly



Combine “In the Air” with “On 
the Ground”

Adult Education Center

http://www.nova-etapa.pt/ImagensTriadas/clientes/call_center3.jpg


Use Professionals When 
Necessary

Professionals can save a campaign 
time and money in the long run. 

http://images.google.com/imgres?imgurl=http://www.tailored.com.au/uploaded_images/yellow-pages-706959.jpg&imgrefurl=http://www.tailored.com.au/2006_08_01_archive.htm&h=565&w=849&sz=51&hl=en&start=13&um=1&tbnid=Ogf1hK4z17m1CM:&tbnh=96&tbnw=145&prev=/images%3Fq%3Dyellow%2Bpages%2Bimage%26svnum%3D10%26um%3D1%26hl%3Den%26sa%3DX


Work with Your State Broadcasting 
or Cable Association

Non-commercial sustaining 
announcement program

The Kentucky PEP 
program provided 
approximately $1.2 million in 
advertising for $150,000.



Sharing Works!
Reduces time and cost.

Be sure it  fits your goals, 
messages, and target audience
Pre-test with your target 
audience first. 







Does College Access Marketing 
Work? 
YES!
Kentucky’s High School Graduation rate

2000: 65%

2001: Campaign launch

2005: 72%

57% increase in GEDs earned in 2001

Record enrollments in adult and 
postsecondary education in 2001 and 
2002



www.CollegeAccessMarketing.org
Resources to Help:





http://cam.catalystnet.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=1044








For more information:
Alice Anne Bailey, SREB Go Alliance 
aliceannebailey@mindspring.com

www.CollegeAccessMarketing.org

mailto:aliceannebailey@mindspring.com
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